PUBNSAUAINDATY nsAnwdaseNidnsnanennunslaldusnistenau

! a

eindsuuweundntutetvesjuilnalulsemelng

'
=

Yorlleu angn @nsviliaeml

Fousaan Ingrmansuvadin (naluladfdvaiionisianisssia)
#1917 waluladfdviaiienisdnnisssia

AR WgeAEnILarn13UYT

UNNINYINY UINYIRUTITUAENT

919158 nwInsAuAi1dasy  Mans1ansd asunU1ena veswn

Yn1sfinen 2568

o v daa a '

¢ A = & Y a &
@QUigﬁﬂﬂLW@ﬁﬂHqﬂﬂf\]amﬂ Wﬁwa@@ﬂjqﬂmqﬁlﬂisﬁUiﬂqiﬂaﬂE]u

a v g.JI le’d
N1339YATIIU

£% '
=

Pefindmsmotndindutout Tnelénseuuinfin Asnsedu masud mameuaues Wuiug
Tumsiamuuuiaeensids Seseneusefuusiuiainsedu oun Sviwansdnuuas
msdaaSunsne Suusaunaln lawn masuiusslerinmainsiu anuaansalunmsdiseRy
arulinslalugliuinis uasanumdamdulunisdoves uasiudsnaneuauss léun
arusslaldiuinmsdereudeiivitvesueundiedudovd wasmsdeuuunuiunduudu

nedeiiumsifedeina nefununudeyannuuuasuniueslat
nnauiaeg sy 226 Au Faduuslnafigibineldusmstenoudefivisuuoundindy
Foutl matinseideyaldadfdanssnun n13linsizinisonnosidaduagnadis wagnns
Anerinisaanesnan iovadeUalNAg LTI

NANITITENUT1 N3TeuvuLTuNEuLAY BnEwanisdeay wazaulinga
Tuliusnns fsvswaideunnegeiituddmeainseninusdalduinstoneusefings
vosuaUndintudout Turnefimssuiussloninansiu anuaansolunsdissiu uas
anuwaamadlumstoves Tainuinidndwang 1wl dudAgynIsana ueNNi wamsITewuIn
nsdsasunisvedsninadsuindenis¥uivsrlovinieniniu uagnisd auvy
MuiunduLan sudednsnanedeauiidninadsuindennulindalulliuinig was

ANUNEANEUTUNSTRVRILBNENALTIUINADNTHRUUUNUAUNE UG

Ref. code: 25686702037372QYJ



(2)

Han1sAnwiYIeiinalafefungAnssuduslaalunseeusuuinig
Fonaudreiindsluvsunvasunanasudrauiisey wazarursar Ul dunuInisdnsy

Usgnaunisuazy IUIn1snen1siuadtaluniswauinagnsiieduasunislduinig

© eEE

a v

NOUIENNAIATUTLANS N NUINTIVY

(=)

AEARY: USN3TenauTeiings, answaniadaay, mulinngda, nstouuunuriunduuay,

Lo UNALATUTUY

Ref. code: 25686702037372QYJ



Independent Study Title A STUDY OF FACTORS INFLUENCING THE
INTENTION TO USE BUT NOW PAY LATER
SERVICES ON THE SHOPEE APPLICATION
AMONG CONSUMERS IN THAILAND

Author Laksika Seeharajniwes

Degree Master of Science

(Digital Technology for Business Management)

Major Field Digital Technology for Business Management
Faculty Commerce and Accountancy
University Thammasat University
Independent Study Advisor Professor Mathupayas Thongmak, Ph.D.
Academic Year 2025

ABSTRACT

This research aims to examine the factors influencing the intention to use
the Buy Now Pay Later (BNPL) service on the Shopee application. The study adopts
the Stimulus—Organism-Response (S-O-R) framework as the conceptual foundation for
developing the research model. The stimulus variables consist of social influence and
sales promotion. The organism variables include perceived financial benefits, ability to
pay, trust in provider, and shopping enjoyment. The response variable is the intention
to use the Buy Now Pay Later service on Shopee and impulsive buying.

This study employs a quantitative research approach. Data were collected
through an online questionnaire from 226 respondents who had never used the Buy
Now Pay Later service on the Shopee application. The data were analysed using
descriptive statistics, simple linear regression analysis, and multiple regression analysis
to test the research hypotheses.

The results reveal that impulsive buying, social influence, and trust in the
provider have a positive and statistically significant effect on the intention to use the

Buy Now Pay Later service on the Shopee application. In contrast, perceived financial
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benefits, ability to pay, and shopping enjoyment do not have a statistically significant
effect on the intention to use the service. Furthermore, the findings indicate that sales
promotion has a positive effect on perceived financial benefits and impulsive buying,
while social influence positively affects trust in the provider and Shopping enjoyment
has a positive effect to Impulsive buying.

The findings contribute to a better understanding of consumer behavior in
adopting Buy Now Pay Later services within the e-commerce context. The results also
provide useful insights for e-commerce platforms and digital financial service providers
in developing strategies to promote the adoption of Buy Now Pay Later services more

effectively.

Keywords: Buy Now Pay Later, Social Influence, Trust, Impulsive Buying, Shopee

Application
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