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ABSTRACT

This research aimed to study the level of cart abandonment behavior in
live selling through TikTok Shop among consumers in Bangkok and the metropolitan
area, and to analyze the factors influencing cart abandonment behavior in this context.
The study focused on factors related to user experience, perceived value evaluation,
information search, risk concerns, and consumer trust before making payment
decisions.

This study employed a quantitative research approach. A questionnaire
was used as the research instrument to collect data from 200 consumers aged 18 years
and above who lived in Bangkok and the metropolitan area, had added products to
their carts on TikTok Shop, and had experienced cart abandonment at least once. The
data were analyzed using descriptive statistics, factor analysis, reliability testing of the
research instrument, and multiple regression analysis. The independent variables
consisted of entertainment value, waiting for sales, using the cart as an information-
search tool, privacy concerns, payment system trust, and perception of the platform’s

consumer protection system.
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The research findings revealed that the overall level of consumers’ cart
abandonment behavior was high. This indicates that consumers often added products
to their carts but did not make immediate purchase decisions. They tended to
postpone their purchase decisions, change their minds after adding products to their
carts, or leave live selling sessions while products still remained in their carts. The
results of multiple regression analysis showed that the six factors jointly explained
28.70 percent of cart abandonment behavior. The factors that had statistically
significant positive effects were waiting for sales and using the cart as an information-
search tool. In contrast, entertainment value, privacy concerns, payment system trust,
and perception of the platform’s consumer protection system did not have statistically
significant effects.

The findings indicate that cart abandonment behavior in live selling
through TikTok Shop does not result solely from consumers’ lack of product demand.
Rather, it is associated with the postponement of purchase decisions in order to wait
for more worthwhile price conditions and the use of the cart as a space for storing
information or comparing alternatives before purchase. Therefore, business operators
and sellers on TikTok Shop should clearly define pricing conditions, promotional
campaigns, and discounts, reduce uncertainty regarding future offers, and provide
complete, easy-to-understand, and easily comparable product information. These
practices can help accelerate purchase decisions and reduce the likelihood of cart

abandonment.

Keywords: Cart abandonment, Live selling, TikTok Shop, Waiting for sales, Using the

cart as an information-search tool
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