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ABSTRACT

This study examines the factors affecting the continuance usage of health
wearable technology among Generation Y in Bangkok and metropolitan area. The
research framework is based on the Expectation Confirmation Model (ECM), extended
with health-related factors including health consciousness, health motivation, and
information quality. This study adopts a quantitative approach. The sample consists of
183 Generation Y individuals aged between 29 - 46 years who reside in Bangkok and
metropolitan area and have used health wearable technology for at least six months.
Data were collected through an online questionnaire and analyzed using multiple
regression and indirect effect analysis.

The results indicate that health motivation, information quality, perceived
usefulness, and satisfaction significantly and positively affect continuance intention,
while health consciousness has no significant effect. Additionally, confirmation does
not significantly influence perceived usefulness, which contradicts the ECM framework.

This may be due to the multifunctional nature of health wearable technologies, such
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as smartwatches, which serve purposes beyond health-related use. The findings
suggest that overall confirmation may not adequately explain perceived usefulness in
the health context. Therefore, future research should consider separating dimensions
of expectation confirmation. Practically, developers should focus on enhancing health
motivation and improving information quality to increase perceived usefulness,

satisfaction, and continuance intention.

Keywords: Health Wearable Technology, Continuance Intention, Expectation Confirmation

Model (ECM), Health Motivation, Information Quality
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