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ABSTRACT

This research aims to study the factors influencing continuous intention to
invest in corporate bonds via applications of generation y. The study applies the
Expectation-Confirmation Model (ECM), comprising Confirmation, Perceived Usefulness,
Satisfaction, and Continuance Usage Intention. The model is further extended with
additional factors, including Perceived Reputation of Service Provider, Information
Credibility on Application, Trust in Application, and Self-Efficacy.

This study employs a quantitative research approach. Data were collected
via online questionnaire from a sample of 178 respondents who trade corporate bonds
via applications and belong to generation y (born between 1981 and 1996).
The collected data were then analyzed using statistical software to examine the
relationship among factors, based on the research conceptual framework and
hypotheses.

The research findings indicate that Confirmation has a positive influence
on both Perceived Usefulness and Satisfaction. Furthermore, Perceived Reputation of
Service Provider and Information Credibility on Application have a positive influence

on Trust in Application. Moreover, Perceived Usefulness, Satisfaction, and Self-Efficacy
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have a positive influence on Continuous Intention to invest in corporate bonds via
applications. Conversely, the research findings indicate that Perceived Usefulness and
Trust in Application do not significantly influence Satisfaction. Additionally, Trust in
Application does not significantly influence Continuous Intention to invest in corporate

bonds via applications.

Keywords: Corporate Bonds, Expectation-Confirmation Model, Perceived Reputation

of Service Provider, Information Credibility, Trust, Self-Efficacy
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