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ABSTRACT

The rapid advancement of digital technology has significantly transformed
consumer payment behavior in Thailand, particularly in the adoption of electronic
wallets (e-Wallets), which have gained increasing popularity. In a highly competitive
FinTech market, service providers need to focus more on users’ continuance intention
rather than merely acquiring new users. This study aims to examine the factors
influencing continuance intention to use ShopeePay among consumers in Thailand.
The research applies the Technology Continuance Theory (TCT) and incorporates
value-related factors, including promotional offers and price-saving orientation. Data
were collected through an online questionnaire from respondents who have
experience using ShopeePay in Thailand and are current users. The data were analyzed
using simple linear regression and multiple regression analysis. In addition, indirect
effects were analyzed using the Danielsoper web-based program.

The findings reveal that perceived usefulness significantly influences
satisfaction and attitude, which in turn affect continuance intention. Satisfaction also
has a significant impact on both attitude and continuance intention, while attitude

directly influences continuance intention. Furthermore, promotional offers have a
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positive effect on continuance intention. However, price-saving orientation does not
have a significant effect on continuance intention. This study provides valuable
implications for digital payment service providers, system developers, and business
strategists in designing and improving services to better meet user needs. It also offers
guidance for developing effective promotional strategies and enhancing user

experience to increase continuance usage and retain users in the long term.

Keywords: ShopeePay, Continuance Intention, e-Wallet, Technology Continuance Theory,

Promotion
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