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ABSTRACT

Mobile payment systems have become an essential component of
spending during travel, especially in China, where cashless payment infrastructure
is widely adopted. This research aims to study the factors influencing Thai tourists’
continuance intention to use mobile payment services in China by comparing two user
groups: those who have used Alipayplus via the TrueMoney Wallet application and
and those who have used Alipay with a exchange travel card issued by commercial
banks in Thailand.

This quantitative research adopts the framework of the Technology
Continuance Theory (TCT), combined with the concept of Cashless Payment
Characteristics, to examine the influence of various factors namely confirmation,
perceived usefulness, perceived ease of use, satisfaction, attitude, trust in service
provider, price saving orientation, Perceived Security, and social influence on users’
continuance intention. Data were collected through an online questionnaire from 262

respondents with prior experience using mobile payment services in China, comprising
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(@)

130 users of Alipayplus via TrueMoney Wallet and 132 users of Alipay with Travel
cards. The data were analyzed using statistical software and inferential statistics.

The results showed that in the Alipayplus via TrueMoney Wallet group,

perceived ease of use through perceived usefulness significantly influenced
continuance intention, while confirmation, satisfaction, and attitude did not show
a significant impact. Perceived usefulness also had a positive effect on attitude.
In contrast, for users of Alipay with a travel card, satisfaction, perceived ease of use
through attitude, confirmation through perceived usefulness, and price saving
orientation significantly influenced continuance intention. However, factors related to
cashless payment characteristics, trust in service provider, Perceived Security, and
social influence were found to have no statistically significant effect on continuance
intention in either user group.

Service providers, development teams, and commercial banks issuing
exchange travel cards can apply the findings of this study to enhance mobile payment
services tailored to Thai tourists. Key recommendations include improving application
usability, emphasizing tangible service benefits, promoting value-driven features, and

enhancing the overall user experience based on differing payment methods.

Keywords: Alipayplus, TrueMoney Wallet, Alipay, Travel card, Continuance Intention,
Mobile Payment, Thai Tourists

Ref. code: 25676602037134MYC





