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ABSTRACT

This research aims to study the factors influencing the intention to
purchase cyber insurance for online shopping protection. It is a quantitative study
applying the Protection Motivation Theory, which includes concepts related to
the intention to purchase goods online and the intention to purchase cyber insurance.
Additionally, the research incorporates the factor of user trust in platforms to extend
the application of the Protection Motivation Theory in explaining user trust in
each platform regarding the intention to purchase cyber insurance for online shopping
protection. The study was conducted with a sample of 206 individuals, comprising
those who had previously purchased goods via e-commerce platforms and those
who had previously purchased goods through social commerce platforms within the
past three months. Data were collected through electronic questionnaires and
analyzed using statistical software to assess the relationships of the various factors

within the research framework.
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The research findings from both groups of respondents indicated that the
risk of data misuse, the risk of not benefiting from the product, the risk of functional
inefficiency, user trust in the platform, acceptance of cyber insurance terms and
awareness or knowledge about cyber insurance are factors influencing the intention to
purchase cyber insurance for online shopping protection. Conversely, factors such as
perceived cautious purchasing and perceived control did not influence the intention
to purchase cyber insurance for online shopping protection. Additionally, the research
showed that the type of online shopping platform used by consumers moderated the
relationship between the risk of not benefiting from the product functional inefficiency
and user trust in the platform which in turn influenced the intention to purchase cyber
insurance for online shopping protection.

The findings of this research can benefit insurance companies by providing
recommendations to various platforms to offer customers the opportunity to purchase
insurance after placing an order potentially increasing the visibility of insurance
products and expanding the customer base. Future research might consider testing the
statistical relationships between factors related to the intention to purchase cyber
insurance and additional factors to gain a deeper understanding of the roles of various
factors influencing the intention to purchase cyber insurance and whether these

factors can predict consumer intentions to purchase cyber insurance.
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