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Abstract

There is no doubt that mobile phone and its application have become an
important part of people's lives. Although providing many useful features, mobile
phone can also cause problems. Mobile application addiction, especially in young
adult, has been increasingly recognized as a common issue in workplace. With the
nature of mobile application that can be used anytime, even during work hours,
productivity of mobile application user can be vastly affected. Thus, the purpose of
this paper is to find drivers and consequences of mobile application addiction. Based
on Use and Gratifications theory and Use-Diffusion theory, this research model
consists of eight variables: Social Influence, Self-Expression, Self Gratifications,
Usage Rate, Variety of Use, Mobile Addiction, and Displacement of attention to work
and Job Performance. The study uses the online questionnaires with a sample of
mobile application addictive users.



	5202037205_กฤติมา-1
	5202037205_กฤติมา-2

