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ABSTRACT

Unmanned stores are an emerging trend that integrates Internet of things
technology and artificial intelligence into traditional stores to provide consumers with
new digital experiences. This research conducted quantitative research to study the
factors influencing purchase intention via Lotus’s pick & go. The study investigated the
purchase intention of consumers who regularly buy consumer goods online and
offline, focusing on perceived service quality of self-service technology theory and
technology readiness theory. The study also reviewed literature on various factors such
as enjoyment, privacy, assurance, convenience, optimism, innovativeness, discomfort,
and insecurity. Data was collected through online surveys from a sample group of
frequent online and offline consumer goods buyers, with purchases over 400-500 baht,
at least 4 times in a 12-week or 3-month period, totaling 222 respondents. The data
was analyzed using statistical software to analyze the relationship between different
factors within the research framework.

The research found that factors such as enjoyment, privacy, optimism,
innovativeness, discomfort, and insecurity significantly influence the purchase intention

via Lotus’s pick & go. On the other hand, factors such as privacy and convenience did
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not significantly affect the purchase intention via Lotus’s pick & go. The study also
showed that the group of consumers who frequent buy consumer goods online and
offline, which serves as a moderator variable, did not influence the relationship
between enjoyment, privacy, assurance, convenience, optimism, innovativeness,
discomfort, and insecurity and the purchase intention via Lotus’s pick & go.

The findings of this study can be beneficial for retailers interested in
implementing self-service technology and unmanned smart store concepts. It provides
insights for retail businesses to understand and meet consumer expectations, as well

as adapt their retail operations to the digital age.
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