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ABSTRACT

With a growing of technology that rapidly changes, many firms have
adapted their services to provide convenience to their customers. Banks were
conscious of the technology, so they developed new strategies and improved
services by launching internet banking and mobile banking which offered more
channels to interact with their customers. The objective of this research is to study
factors that have impacts on continuous usage between internet banking and mobile
banking.The conceptual framework of the unified theory of acceptance and use of
technology, trust and customer satisfaction were applied to develop research
framework of the study.

This research used quantitative survey research.Online questionnaires
was developed as a tool to collect data from 211 users who have ever used financial
transactions both of internet banking and mobile banking of commercial banks.

The results show that customer satisfaction has higher impact on
continuous usage and influence on internet banking rather than mobile banking. The
effort expectancy has influence on continuous usage and influence on mobile

banking rather than internet banking. Social influence has influence on continuous
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usage of internet banking, but does not affect to continuous usage of mobile
banking. Facilities conditions have an influence on continuous usage of mobile

banking, but do not affect to continuous usage of internet banking.
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