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ABSTRACT

The objective of this study is to examine the factors affecting taxi driver’s
intention to repetitively use LINE MAN TAXI application for picking up passengers in
case of Bangkok metropolitan area. This research is quantitative research that applied
to Expectation Confirmation Theory, End-User Computing Satisfaction and electronic
Word-of-Mouth concept as a basis for developing research methodology. The study
was collected from 122 taxi drivers in Bangkok metropolitan area, who have experience
using LINE TAXI application for picking up passengers. Data was gathered by printed
and online questionnaires.

According to the result, this research found that factors — expectation
directly affect to the perceive performance. If LINE MAN taxi drivers have expectation
before using LINE MAN TAXI application, the expectation will impact to their perceive
performance after using LINE MAN TAXI, while perceive performance directly affect
confirmation. When taxi drivers perceive performance of using LINE MAN TAXI, they
will confirm the confirmation, while confirmation directly affect to satisfaction. If taxi

driver feel LINE MAN TAXI can work as they expected, they will satisfy. In addition,
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satisfaction and electronic word-of-mouth directly affect to intention to repetitively
use LINE MAN TAXI for picking up passengers. After using LINE MAN TAXI, if taxi drivers
feel satisfy and received information about LINE TAXI from electronic word-of-mouth
such as Facebook, Instagram, they intend to repetitive use LINE MAN TAXI for picking
up passengers.

Nevertheless, the result shows that expectation do not affect to the
confirmation. The reason could be from the different group of samples due to the
research which support this hypothesis is the research of from Fu et al. (2018) that use
public transportation passengers as the sample while the sample of this research is
LINE MAN taxi drivers.

The benefit of this research introduces LINE MAN TAXI management or
who involved in developing LINE MAN TAXI can apply to enhance LINE MAN TAXI

performance and increase the customer satisfaction.

Keywords: LINE MAN TAXI, Electronic Word-of-Mouth: eWOM, Intention to repetitively

use LINE MAN TAXI application for picking up passengers.

Ref. code: 25626102037337L.ZI



