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ABSTRACT

People are using technology in their daily lives. Especially financial
technology such as mobile payment systems, including efforts to promote Thailand
to be a cashless society. This quantitative research aims to study the factors affect
the intention to use mobile payment systems of small business. Small business is considered
to force the widening scope of mobile payments. The conceptual model in this research
applying Technology—Organization-Environment Framework. The research was collected
by a questionnaire from 238 participants of business owners or executives in small business
with a physical store and know about mobile payment systems.

The results show that factors affecting the intention of using mobile
payment systems of small business are a relative advantage, security, top management
support, technology knowledge, perceived cost, competitive pressure, customer
pressure, and government support. Also, this research shows that the complexity
of the technology does not affect the intention of using mobile payment systems

of small business.
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