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ABSTRACT

This research aims to study factors influencing OLDER ADULTS’ ADOPTION
IN- MOBILE BANKING. The studied factors consist of perceived ease of use, perceived
usefulness, and perceived risk. The perceived risk was divided into three aspects:
financial, time, and privacy. Besides, the study of trust in mobile banking service
provider, technology experience, technology anxiety, and social support were also
included in this research.

Research tool used in this study was an online questionnaire. The subjects
were 189 Thai people, male and female, aged 60 or more.

The study results revealed that perceived financial risk and privacy risk,
have impact on Trust in mobile banking service provider and actual usage.
The perceived ease of use, technology experience, technology anxiety, and social
support have impact on actual use as well.

The factors mentioned above influenced mobile banking use in the older
adults the most, followed by technology experience and perceived usefulness,
respectively. On the contrary, the factor that has highest negative feedback of mobile
banking use was the technology anxiety, followed by perceived risk: financial risk and

privacy risk, respectively.
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