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ABSTRACT

The objective of this research is to study the factors affecting intention to
use authenticated financial application by Electronic Know Your Customer's procedure.
This is quantitative research and applies the Unified Theory of Acceptance and Use of
Technology, Internet Users’ Information Privacy Concerns, and the Diffusion of
Innovation Theory to develop the research model. Data was gathered by online
questionnaire from 166 participants who are using a smartphone and aware of the
financial application that using electronic know your customer’s procedure to
authenticate and computed by statistical software to determine the relationships of
factors from the above theory and model.

The research results show that performance expectancy, personal
innovativeness, and trust in provider are directly affect the intention to use.
Personal innovativeness also affects the effort expectancy. However, privacy concern
does not affect trust in provider. In addition, effort expectancy and social influence do
not affect the intention to use. Moreover gender, age, and experience do not modulate
the relationship between performance expectancy, effort expectancy, social influence

and intention to use.
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In summary, this research may not suitable for other types of transactions
such as opening accounts for trading funds and securities, or requesting loans. Because
it is only studied in the context of opening a bank account or electronic wallet.
Therefore, future research may extend this research in this context. Finally, the service
providers can use results of this study as a guideline to improve and develop the

application to meet customer needs more efficiently.

Keywords: Unified theory of acceptance and usage of technology, Internet Users’

Information Privacy Concerns, Electronic Know Your Customer, Intention to Use
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