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ABSTRACT

Thailand insurance industry keeps growing every year but majority of Thai
customers still purchase insurances through traditional channels such as middleman,
broker, and banks. Unlike other Asian countries, purchasing insurance through online
channel is not a popular choice among Thai consumers. Therefore, the study of factors
affecting purchase intention for car insurance and travel insurance through website
platform. This quantitative survey research was conducted to study factors affecting
intention to purchase insurance products through insurance intermediary’s website by
applying the concept of trust, risk, and Technology Acceptance Model which consists
of industrial laws and regulations, corporate reputation, security policy, trust, perceived
risk, perceived usefulness, and perceived ease of use.

Data were collected by electronic questionnaire from 168 respondents
who have and do not have experience purchasing insurance through intermediary’ s
website channel. The result show that main factors that affect consumer purchase
intention through online channel for insurance products are trust, perceived risk,
perceived usefulness and perceived ease of use. Trust is affected by industrial laws

and regulations, and security policy but not corporate reputation.
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