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ABSTRACT

Adopting technology of smartwatch for elderly care adapt in healthcare
for the elderly is another option that convenient and reduce anxiety for elders
caregiver. At the present technology is essential for life. Especially technology that can
connect between mobile and internet because It is useful for users of a variety of ages.
Technology for healthcare can improve the quality of life and increase freedom for
elders and caregiver.

This research was studied factors influencing intention to purchase
smartwatch for elderly care based on Theory of Consumption Values, perceived ease
of use from the technology acceptance model, trust in technology and
health consciousness factor by quantitative research. The research was studied from
sample group of elders caregiver who recognizes smartwatch for elders.

The result was that functional value, emotional value, conditional value,
social value, epistemic value, perceived ease of use, trust in technology,
health consciousness were Influential in intention to purchase smartwatch for elders.
This research can be used as a supporting information to smartwatch companies.

For understanding the factors that Influential in intention to purchase smartwatch for
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elders and further study. To prepare and develop smartwatch for elders care in the

target group that is likely to increase in complete aged society of Thailand.

Keywords: Smartwatch for elderly care, Intention, Theory of consumption values
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