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ABSTRACT

The purpose of this research to study social media identity and the
professional identity of generation y physicians and nurses, impacts of posting photos
or messages on social media on their professional identity of physicians and nurses,
and attitudes of healthcare providers who posted photos or messages on social media.
This is a qualitative research, collecting data by conducting in-depth interviews with
generation y physicians and nurses, in Bangkok, who use social media and were
affected by the spreading of messages or photos on social media

Considering effects of social media on professional identity, the research
found both affected and not affected group. For the affected group, both positive and
negative effects were found. Positive effects occurred through social actions such as
like, applaud, positive comments, etc. Negative effects occurred through social actions
such as the disputant causing damage, sexual affair. Impact severity level may be
classified into two degrees, groups that are less impacted, and those who are less
impacted. In the second case, the professional identity was not affected by social

media identity because the professional identity was not revealed or known by publics.
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Research limitations included interviewers influenced by the presence of
female samples outnumbering males, the proportion of women is 92.9 percent,
probably because the nursing profession has a higher proportion of females than
males. However, interviews with females and males in close proportions may reveal
issues of impact including causes of different events. Therefore, it is advisable to study
the impact of online social media identity on other professional identity to compare

the impact and effects as well as managerial approaches.
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