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ABSTRACT

The purpose of this research is to study the adaptation process of online
sellers to E-Marketplace’s dynamic. The research focuses only on hotels in Thailand
which use E-Marketplace to market their availability. The research is qualitative.
Collecting data by conducting in-depth interviews with 6 hotels of 2 large-sized hotels,
2 medium-sized hotels, and 2 small-sized hotels.

The result shows that to successfully adapt to the dynamic. Users have to
well understand E-Marketplace including using historical data to support their decision
for adaptation. Another important part is E-Marketplace's Market Manager, who
provides hotel with information and solutions to certain situations and problems

The limitation of the research is the small sample size. However, the
samples are using the main E-Marketplace (used in the industry) so the result of this
study should be applicable for other entrepreneurs or users in the Hotel industry.
Therefore, it is advisable to study in using E-Marketplace and entrepreneurs adaptation

in other industries to expand the scope of the study
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