(1)

PUaN15AUAINDETY JadeNdananannunslalunseausuausvlay

nsdiAnwINTuNNUNILATHATUTHMA

ERLAY WILBRWN By INTILIN
youTyan WEIFEATUIVUTG (STUVENTAUNALNDNITIANT)
A1/ PE/UNNINIAEY STUUATAUNALNDNITINNTT

Wilveranskarn15UeT

UNINYIRYTITUAERNS

913138 nwn1sAuai1dase 589MNEN313158 A3 UNU1E1E V89N
Un1sfinw 2561
UNANEa

lasatnavesgunsal Intemnet of Things (I0Ts) WWuuszlewad1auia3sdmsu
nsverenamaninlon Tud we. 2559 yarmnaiandndumaniinloululdssinalneiiyaad

645 A1UUM A1AI1EAL8A2LADT 2.5 Wuduurnaelul wa 2563 laglavinnisive

o
ot 1 1 Y

Wausuaniednwladendmadennuadalunisseanivausvlan luwangannumviunas

wazUinama lnguddeillaifnwinguiniseeuiuisgluuuniseauiuimalulad
nouianunendiumalulad wazlafinismuniuissunssuudnidadenisivivselev
Tunsldau nrsfuianuazainlunisldey nasueslanlundd auduinnssy
anuldazainauty anvlivaendouazfoanaiuuifiansaun dJeyagniiusiuiulag

& 1w 1 I < o 1 1Y IS & Y
wuvasunmeaulal ngudlegruluunramaelduaslimeldaunsaiauninlen lnyonde
aglulvangavnamuasuazUInama 911U 226 518 YeyagniATzilagn1sIATIER
nsonnBuLladuegIsdly Lazn1TiATIERn1sannee YA

LY v Y

HaN1TITENUI Auanatu n1sTuimnuazaIntunsleany waznisuesluldd

9

L4

#3nsnantudrnuaudify drunisiuiauazainlunisldnuiinalagnsesonisius
Uszlewl uazanaulagnsslasunansenuanulivaende diunisuiusslovilunisldam
arwiiuianssu mnulsiazmanauis wagaralivaeadelifinansznu nsdunuienadu
Usglovddmiugusznaunisiaziniunulunaiagunsninglunisesniuuuauidey

[

ﬂw5@1awﬂﬁﬁ%unﬂamuaumwaméfaqmﬁLLazmmmW"’faﬁumQU%IM

AENAsY: AR, dusleaw

Ref. code: 25616002037189VLG



(2)

An Independent Study Title FACTORS AFFECTING INTENTION TO ADOPT A
SMART HOMES: THE CASE OF BANGKOK
METROPOLITAN AREA

Author Mr. Adithep Anantpromma

Degree Master of Science Program
(Management Information Systems)

Major Field/Faculty/University Management Information Systems
Commerce and Accountancy
Thammasat University

An Independent Study Advisor  Associate Professor Mathupayas Thongmak, Ph.D.

Academic Years 2018

ABSTRACT

The Internet of Things (loTs) network is immediately useful for the
expanding market for Smart homes. In 2016, the market value of smart products in
Thailand was 645 million baht. By 2020, it is expected to grow to 2.5 billion baht.
Quantitative research was done to study factors affecting intention to adopt smart
homes: in the Bangkok Metropolitan Area (BMA). The technology acceptance model
(TAM) and technology readiness levels (TRL) were considered. A literature review was
done. Perceived usefulness, perceived ease of use, optimism, innovativeness,
discomfort, insecurity and threats were taken into account. Data was collected by
online questionnaire. 226 samples were BMA residents who did, and did not, use Smart
home devices Data was analyzed by simple and multiple linear regression.

Results were that threats, perceived ease of use, and optimism were
influential, in decreasing order of importance. Perceived ease of use directly affected
perceived usefulness. Threat factor direct affected insecurity conditions. Perceived
usefulness, innovativeness, discomfort, and insecurity had no effect. These findings
may be useful for entrepreneurs and planners in the Thai smart home market to better

design marketing campaigns to suit consumer needs and expectations.
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