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ABSTRACT

Quantitative research was done to study Factors affecting intention to use
transportation services applications (apps) in the case of Bangkok Metropolitan Area
(BMA). Technology acceptance model was used to evaluate the relationship of
consumer innovativeness, perceived information quality, citizen civic management,
trust in e-government service, and perceived privacy. Data was gathered by online
questionnaires through Facebook and LINE applications. Samples were BMA residents
and smartphone owners. Data was analyzed by simple linear regression.

Results were that perceived ease of use, trust in e-government service,
perceived usefulness, and citizen civic management were most influential, in
decreasing order of importance. Perceived information quality, and perceived ease of
use were indirect influences, in decreasing order of significance. Perceived ease of use
was directly and indirectly influential. Consumer innovativeness and perceived
information quality had no effect, while perceived privacy did not alter trust in
e-government service. These findings may assist future research to develop and

improve the use of apps in the BMA.
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