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ABSTRACT

This research has an objective to study the factors influencing intention to
pay using QR Code via mobile banking and mobile payment by applying from
Technology Readiness Theory, including of optimism, innovativeness, discomfort, and
insecurity. In addition, it also applies to trust cooperated with payment amount factors
which are directing variables which are the quantitative research in an online survey.
We study from the group of users, who are using mobile banking and mobile payment
and live in Bangkok Metropolitan Area for 200 persons and bring the information we
collected to codify data by using statistical package for the Social Science for Windows
(SPSS) with the simple regression analysis and hierarchical linear regression analysis to
analyze the relations in each factor we mentioned above.

According to the research, the factors that are direct influencing intention
to pay using QR Code via mobile banking and mobile payment are optimism,
innovativeness, discomfort, and trust. Wherewith, optimism, innovativeness and
insecurity have an indirect influence through trust. Additionally, the payment amount
factor is moderator between the relationship of insecurity in which it causes to

establish QR Code payment. Therefore, these factors: optimism, innovativeness, and
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trust are both directly and indirectly influencing people on making a payment with QR
Code via mobile banking and mobile payment. Furthermore, according to the research,
it says that the insecurity doesn’t have any direct influence to pay using QR Code via
mobile banking and mobile payment. Whereas, the discomfort has the direct influence
on the trust but in the different ways. Moreover, the payment amount factor doesn’t
have a moderator influence between the relationship of optimism, innovativeness,
discomfort, and trust which cause the influencing intention to pay using QR Code via

mobile banking and mobile payment.
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