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ABSTRACT

Crowdlearning has been defined as the element of social software that
supports group interaction online. It shows how personal performance may be
improved by collaborative thinking. Quantitative survey research was done to find
practical uses of ubiquitous informal learning, freedom of choice, trust in content,
social media use, collaborative learning, asynchronous discussion, and flexibility of
learning time. Social capital theory was considered, along with a literature review. Data
was gathered by online questionnaire from 206 samples. Questionnaire validity was
tested by exploratory factor analysis and reliability by Cronbach’s alpha. The
hypothesis was tested by simple linear regression.

Results were that samples persist in using crowdlearming on social media
by relying on the direct influence of ubiquitous informal learning, freedom of choice,
trust in content, social media use, asynchronous discussion, and flexibility of learning
time. They also depend on the indirect influence of asynchronous discussion more
than collaborative. Collaborative learning and social media use have no effect upon
intent.  These findings may be useful for social media organizations planning

crowdlearning activities.
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