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ABSTRACT

This paper aims to study behaviors and reasons to continue using a non-
bank mobile application for 3 groups of users 1) virtual credit cards users 2) mobile
wallet users and 3) specific card users.

Qualitative research methodology has been applied to the study. Two
theories, namely UTAUT 2 (Unified Theory of acceptance and use of technology) and
ECMHT (Expectation-Confirmation Model in the context of IT) were adopted as a
conceptual lens to look at and interpret causes of continuous usages of the non-bank
mobile payment application by the interviewed users.

Two main questions were addressed to all three groups of users, which
are 1) to study users' behaviors when using mobile payment (non-bank) application
and 2) to study causes of continuous usages of the application. The result shows that
usage behaviors across the three groups are quite similar. Most users always use the
non-bank mobile payment application whenever this payment option is available.
However, there are some differences in terms of causes of continuous usage across
the three groups. Virtual credit card users value conveniences the most as they do not

have to carry many credit cards. Besides, the payment process is considered quick and
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simple. Mobile wallet users value an ease of access (accessibility) and the easiness
that the transactions can be done. Specific card users like the scan and pay feature as
they do not have to carry a physical card and get to collect privilege points at the
same time. Nevertheless, convenience is the key focus of every user groups.
Furthermore, the interviewed users are also concerned about application security and

data security.
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usage
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