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ABSTRACT

There are a handful of studies toward travelling website adoption.
Specifically in Thailand, extant works have limited focus on technology adoption
theory and very few studies consider the importance of a website’s quality and trust
on its adoption. Therefore, this study aims to extend the original model of Unified
Theory of Acceptance and Use of Technology (UTAUT2) with website trust and website
quality derived from IS success model to know their impacts on the adoption of
Tourism Authority of Thailand’s website, and to guide the Thai government, public and
private sectors in presenting their websites. In which will help them to improve their
websites to encourage more tourists visiting Thailand. A testable conceptual model is
also proposed to describe the relationships between those factors and the Tourism
Authority of Thailand website’s adoption. The study concludes with the potential

implications, limitations, and some future directions.
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