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Abstract

The digital music industry grows rapidly in many developed countries such as
USA, Japan, UK. In contrast, this industry seems to grow slowly in developing
countries as it can be seen in Thailand. There is no doubt that the major cause is the
piracy problem. Thus, the purpose of this paper is to find the success factors
influencing online music commerce, which could help the online music providers to
develop their business strategies. This paper adopts a theoretical model from DeLone
& McLean Information Systems Success Model and the value-intention framework to
investigate the success of online music commerce. The research model consists of six
exogenous variables: information quality, system quality, service quality, perceived
value, digital piracy, and digital device and one endogenous variable: online music
success. The study uses the online questionnaires with a sample of internet users who

purchased online music.
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