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ABSTRACT

The objective to study the behavior, content, and communications ap-
proach, form, and manner of how Facebook fanpages are used to create an identity
appealing to followers sharing on facebook fanpages. Qualitative research included
data collection of responses on shared posts by the opinions responses on share post
of followers in ten samples. In all cases, Facebook fanpages did not originate from a
artist, singer, actor, celebrity, organization, or brand but from a person or group creating
an identity, appealing to followers. Factors contributing to the exposure of followers
were analyzed.

According to the collective from 10 facebook fanpage case studies, pro-
vided that the most selection of exposure of individuals by “Media exposure” Concept
by follower is Experience and Habit, Context, Attitude and Values, Need, Utility and
Communication Style respectively. By the way research are selection of the sample
used in this study poses a specific time period. The study could not possibly cover all

the pages of the post and study to create a unique identity on the Facebook fan page.



(@)

Researcher propose guidelines for future research. In the manner and form
to create a person's identity through other popular social media like Twitter, Instagram
to study the nature of the creating an identity through different media. The research
is qualitative research data from the analysis of the content of the post and sharing
messages on the fanpage 10 pages, which is not a fan of the singer, actor, famous
person, organization or brand but as a person or group that is creating identity appeal-
ing to the followers. The result showed variety opinion of followers on the shared
massage and can analyze the factors that contribute to followers exposure. The re-

search in the past has never been studied this before.
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