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ABSTRACT

Sharing economy is an emerging concept, which has been widely
discussed. The concept affects business management in this digital era. Simply
speaking, it is a new form of marketing and business model which focuses on
collaborative consumption. It is an economy in which people share their limited
resources in order to gain mutual benefits whilst earning money from the sharing.
Information Technology is a main driver in connecting those who want to leverage
their resources or to access resources of others.

This research is set to study an empowerment of a ride sharing
application to users and qualities of the application. Uber is employed as a case
study of how IT is used to empower both drivers and passengers and thus engage
them in a sharing economy. Interviews with both drivers and passengers who use
Uber are conducted. The concept of empowerment is applied to explain how
application can empower community in three dimensions of empowerment process;
structural, psychological, and resource empowerment. In addition, Information
Success Model is adopted to study the quality of the application, namely

information quality, system quality, and service quality.
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The research findings show that an Uber application empowers users to
promote solid infrastructure of sharing economy through the process of structural
empowerment to resource empowerment. When community reaches the resources
and has power to manage their own resources, the process contribute to
psychological empowerment to build trust and confidence to share the resource
together. In consequence, the trust and confidence strengthen the community,
enabling people to feel more secure and safe and filling gaps of pressure in
consuming service and goods with others. In terms of application quality, the
research results show that both drivers and passengers need improvement in terms
of information quality and service quality. While the passengers have good attitudes

of system quality, the drivers require a higher system quality.
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