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ABSTRACT

Nowadays, the Internet has played an important role in communication
between people or organization, as the internet enables them to communicate
anywhere and anytime. The amount of mobile internet users is 56.1 Million people in
Thailand and the most popular device is the smart phone. Therefore, Supercenter
business group as Tesco Lotus, Big C and Tops Supermarket realized rate order of
online products in Thailand are still possible to grow more and more. Big ¢ Supercenter
public company limited which is the first of Supercenter in Thailand has opened a new
online shopping service channel via Virtual Store since the end of 2012 to present.
Virtual Store is used by brochure or Poster has printed QR Code and has located
around BTS and MRT in order to increase in online shopping service channel. This
service enables consumers to get more convenient and to respond directly for all
lifestyles of consumer in the city as well as upcountry. Big ¢ mobile shopping, online
application has downloaded 200,000 users, only in the existing database. The
Supercenter business group still has believed in online shopping Trend has grown up

opportunity, thereby increasing the amount of users.
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This research is Factors Influencing Behavioral Intention to Use QR Code
Application for Shopping in Virtual Store. That is applied from Theory Consumption
Value which explains the consumer choice behavior. There are 5 Factors in Theory
Consumption Value as Functional value, Social value, Epistemic value, Emotional value
and Conditional value. Moreover, this research has added 3 studied Factors as
Promotion with Time pressure, Content Quality on Virtual Store and Intention to use
QR Code Application for shopping in a virtual store. That has been developed from
Literature review.

This research is Quantitative research as a survey. Online questionnaire is
used for information gathering with sample group who has used mobile phones as
smart phone or tablet and never has used QR Code Application for Shopping in Virtual
Store. This sample group consisted of 205 users. The validity of the questionnaire has
been measured using factor analysis. In part of the reliability has been measured by
Cronbach’s Alpha. Both Simple Linear Regression and Multiple Regression have been
used for the research hypothesis investigation.

In Conclusion, The Consumer will intent to use QR Code Application for
shopping in the virtual store rely on direct influencing Functional value, Emotional
value, Epistemic value, Conditional value, Content Quality on Virtual Store. And
depend on indirect influencing Content Quality on Virtual Store has passed Functional
value and Promotion with Time pressure has passed Emotional value. However, Social
value and Promotion with Time pressure haven’t directly influence on intention of

Using QR Code Application for Shopping in Virtual Store.

Keywords: Application, QR Code, Virtual Store, Intention to use



