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ABSTRACT

This independent study studies the factors that influence continuance
intention to use mobile banking by applying theory of IS Success model. Four factors
are System quality, Information quality, Service quality, Satisfaction from IS Success
model and three factors are Corporate Image, Security, Customer loyalty from others
related research. Samples were people who always use mobile banking and people
who ever used but currently do not use mobile banking. Using 200 samples with
online questionnaires. Analyze statistic data with verify missing data, Validity test with
factor analysis, Reliablity test with Cronbach’s alpha and regression analysis. Results
show continunace intention was affected by satisfaction which affected by Corporate
Image, Information quality and Security.

This study has suggestion for banking entrepreneur, banking manager and
mobile banking developper to understand the important factors such as security,
corporate image, information quality and satisfaction. Applying suideline to develop

and modify mobile banking for customer continuance intention in the future.

Keywords: Mobile Banking, Corporate Image, Continuance Intention
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