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ABSTRACT

At the present, the technology makes people communicate more
conveniently and rapidly to each other and narrows the gap between the senders
and receivers because we can use communication technology anywhere and
anytime with various devices and application. For example, people widely use one of
popular communication application called Line. This Line application is free,
however, Line provider might want to increase its market size by encouraging people
to use line continuously. This research thus, aims study the habit formation to
support using the line application continuously. By focusing on post acceptance
behavior based on Post-Acceptance Model of IS Continuance prior research studies.
This research analyze two issues are (1) Factors that influence habit in using line
application. (2) How habit in using line and user satisfaction influence line
continuance usage. Factors, included study are familiarity, perceived monetary value,
perceived usefulness, user satisfaction, habit in using line and line continuance usage.
This research is quantitative research by online questionnaire, device of data
collection. The representative sample is the line application user in Thailand. There
are 280 representative samples of this research by using the PLS-SEM for the analysis

whose result concludes (1) Perceived monetary value factor and User satisfaction



(@)

factor influence the habit in using line. By user satisfaction influence the habit in
using line more than perceived monetary value. (2) Habit in using line factor has
direct effect to the line continuance usage and user satisfaction has indirect effect to
the line continuance usage via the habit in using line by the result of direct effects
are more than the result of indirect effects. Consequently, if you focus on line
continuance usage, you should focus on the habit in using line prior research. If line
application service provider is aware of factors that influence the habit in using line,
who can be design and develop function of line application that accord with the

habit formation of user.
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