(1)

PUBNITAUAINDATY SvSnavasiruaffuaNLTudIuFIvaIUSTT VY

ratayadiuyAnauUNaanIIINdsenuRsla

LYangANIIY
FofiTou wgdens siun
Fousayan INgrAER NIV
AUV AL/ URINYEY A ITsTUUESEUWATioNSTNIS

AMENTEAmEAsIaN1TUEYT

UANINYINUTTUAERS

21759NUSAWINITAUAIND AT 599FARS19158 99.0087 WANTUA TN
UnsAnen 2557
UNANED

Uagtumalulagansaumadegiimansgniiundssendldaulususigg ag
vannnaeiiosusauazmnlunsiniudinusedriu Tasemzgiaandnifliuing
amdnespiesszsuaullulsEmAieg Sufuuinsunuiigia Faneunseguudumesidn
og19asnTnly IniliuszmvuRnauinaludosmuudiusvesteyadiuyanadign
fafuuazilumeunsoguunfaaninia noliAeaudaudatusenisanudiomnisdeya
druyaraangliuinsivaiesssuludesesnisazilinnnuudiuiivesss vy B

HaNTENUTLAATULATaseANUFeeuiad liUInsuasUssnvudignagiiin

Y

v

a v v & a Aa
UIIRUUUTUINUIEN

[y a Y a

¢ A Y o 4:4'
WQUizaﬂﬂLW@UﬁgLllu‘Vlﬂu@mﬂ']uﬂ'ﬂ']iJﬂQ'JaIULiaﬂ

' [
! a 4AaAa v

anududiuiivessevusetoyadiuyanavuiiaaniniinddeaudlaidangingsy

Inggadanusdainviruafiuaududuivesdldaudunesids (UIPC) Fagatiunisin

v 1

anufnalupnududiudisedeyadiuyana 3 du e Anudvasunisdaiutoya

Y 9

2 1% ¥ o v

ANUAMIaAIUNIIAIUANTeYE AuivanunIsTuINsiteyaluld wasnguiauinaly

Y

-

s

weurganulasadesuanuiludiudiseulay ninadeanuteluainudss wasiilug
AnuadtalangAngsy Tnen1sideililunuidodelsnnanlduuvaeuauuuuienaisdu

¥ '

wInalunIIuTndeyamemsasiundungudiegeimagldanussuugiiaaninisviiu
andsaliihuviuasuiandt - @andasy 91w 200 A8 BaEITelansivdey

wUUEDUNULAEN1TILATIZY0IAUTENOU (Factor  Analysis) LAZATIVEDUAIUTLIVD



(2)

\A389le (Reliability  Analysis) Inald3gunanduuse@nsusaninseuuny (Cronbach’s
Alpha) wagnadeuauufgIumuwuuasdlaglinisinsizinisonnesidanya s (Multiple
Regression Analysis)

Han15338asuladn auinadenisavaudeyaiinanenualuaIuEys

- d @ i o v o w vl ] - =

N sedasunAenNinaien1sSuinstdeyaluldiinadennueluninudes Ay
fnamuuleuiganuasadeauanulvdiudiseulatiinaseaudsluainubss A
Weluanudesdinadoauddlalanginssy waranuivanunisinnudeyainaneniny
= = o v A a ¢ & a a i = & -
Walupnudeanuadu Weiansantrnuasladaginssy nuitussvisuininuaalad

a

sgsenulynnierfudeyaiignazdinanuludiudinessuugiiaaninisuiniga

Y Y

'
o v =

sosasufesulynifeitudoyanazidianududiuine niisauniasy naslald

Y

'
a a

Uinsgiaaninisdniflenunisazidaniuidudiudivugiiaanivia Buffiazdsululd
Uinmsaniviinedumniifliuinsiaunsaquadeyadiuyanaldfningiaanivia uay
nsvensegdulimuizesnsaziliannududiudivesifeaninia aud i navesns
Wodanduwumdlunmssmunilsusmuguguadeyadiuyeealiionisnuniaiuay
LAY 5ﬂﬁqﬁqﬁﬂﬁﬂiwwuLﬁmmmmwﬁﬂﬁammLﬁuﬁauﬁam%’azﬂamuuﬂﬂauuisw
asaumanimans lufinniizesmsduasesdnsanududiumvestoyadiuynaaly
f1sauuTsYastusundeysfanvaUssanangang

a

ArdAgy: NiaansnIa, mnuinamuauludd, Yeyadiuynna



(3)

Independent Study Title IMPACT OF PEOPLE’S PRIVACY CONCERNS ON
BEHAVIORAL INTENTION IN GOOGLE STREET

VIEW
Author Mr. Chaiyaporn Tananta
Degree Master of Science Program
Department/Faculty/University In Management Information Systems

Faculty of Commerce and Accountancy

Thammasat University

Independent Study Advisor Asst.Prof.Dr.Nitaya Wongpinanwattana
Academic Years 2014
ABSTRACT

Recently, Geographic Technologies have been used to facilitate modern
lifestyle and living in many ways, especially “Google Street View”. Google Street
View provides street-level imagery for many countries via the internet with Google
Maps. This service has caused popular concern about the infringement of privacy and
personal data. It causes conflicts between citizens' online personal data needs and
ethics of individual privacy. This problem will involve negative effects for both the
service provider and those violated.

This study investigates the impact of popular privacy concerns on the
behavioral intention of Google Street View. The survey instruments include the
Internet  Users' Information Privacy Concerns (IUIPC) theory which focuses on
measuring 3 aspects of privacy practices (collection, control, and awareness) and
online policy concern theory that influences risk belief and leads to behavioral
intention. A questionnaire was used for collecting data from 200 samples in Bangkok
Mass Transit System around Bangwa and Siam station areas, with only samples
indicating use of Google Street View counted. Using the technique of descriptive
statistics, the data collected were analyzed in terms of validity and reliability to

confirm components of factor analysis and Cronbach’s alpha at upper 0.07. The
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researcher also used the linear regression and multiple regression analysis for
hypothesis testing at the statistically significant level of 0.05.

The results of validity and reliability are acceptable and the
independent variable analysis by multiple regressions has shown that the control is
the factor most related to risk belief, with awareness of privacy practices the second,
policies of online concern the third, and behavioral intention and collection is the
fourth. According to the results of this study, citizens show the greatest intention to
report violations of privacy to Google Street View report system, secondly to report
to a government agency and thirdly to quit the Google Street View service. Finally,
they tell others about violations of privacy on Google Street View and switch to
another Street View service provider if that provider can safeguard personal
information better than Google Street View. For the utilization of this research, first it
can be used as a guideline for drafting personal data policy for government agencies
and private company. It also provides the public with greater awareness of privacy
concerns regarding personal data in Geographic information systems. Finally, this

research can be used to adapt or revise the provisions of privacy law.
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