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ABSTRACT

In a fast-changing business environment nowadays, business processes
are more complicated, making executives analyzed the situation even more difficult.
Many organizations adopt Business Intelligence (Bl) to help analyzing, planning, and
supporting the decision. The rapid growth of social network technology enables Bl to
combine social networks to be Application Business Intelligent Collaboration.
Application Business Intelligent Collaboration helps executives and analysts to
analyze the reports, to communicate, and to make decisions immediately.

This research was conducted to study factors influencing the adoption of
application business intelligence collaboration. The quantitative approach using
questionnaires are applied to collect data. Respondents are decision makers who
have the power to adopt Business Intelligence Collaboration in organization. Related
researches using to develop the research framework guide that the perceived ease of
use affects perceived benefits. Perceived usefulness, attitude towards the usage,
social influence, and performance expectancy tend to affect the behavior intention
to use Business Intelligence Collaboration.

Results show that perceived ease of use affects perceived usefulness,
attitude towards the usage and the performance expectancy have an influence on

the behavior intention to use Business Intelligence Collaboration On the contrary,
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perceived usefulness and social influence have no effects on the intention to use

Business Intelligence Collaboration.
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