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ABSTRACT

Even though Thai society is gradually increasing the acceptance of the
social status and public expressions of transgender persons, especially the group
called “lady boy”, these people are still unavoidably dealing with many types of
social discrimination (e.¢. job discrimination). Therefore, the correct and positive
information about their lifestyle and identity should be distributed to the public to
help Thai society gain more understanding about this group of people. The social
media currently has one famous Facebook page that disseminate the stories and
viewpoints of transgender persons in order to gain more understanding and
acceptance from the public and hopefully lead to the declining of all those
discriminations they are dealing with. The page, called “Buntuek Kong Tood” or “The
Lady Boy’s Diary”, has reflected the life stories and experiences of page, “a lady
boy”. This owner has also published 2 books using the same name and aiming for

the same goal.
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The objective of this research is to study factors that influence the
positive attitudes and purchase intention towards transgender products. This research
was based on Theory of Reasoned Action (TRA) that study social media (i.e.
Facebook) usage pattern of the sample group together with the study of previous
researches that examine online interaction patterns. Factors that were used in this
research are (1) Facebook Exposure, (2) Similarity, (3) Parasocial Interaction, (4)
Identification, (5) Positive attitude toward transgender, and (6) Purchase intention
toward transgender products. This research is a quantitative research which use an
online survey in conjunction with paper survey as a tools to gather information from
the 201 persons who follow the Facebook page mentioned above. The researcher
has gone through Reliability Analysis to test the precision of tools, Factor Analysis to
test the survey, and Multiple Regression Analysis to test the hypothesis of the model.

This research concluded that (1) Facebook Exposure yield more positive
effect to Parasocial Interaction than Similarity, (2) Parasocial Interaction yield more
positive effect to positive attitude toward transgender persons than Identification, (3)
Similarity yield positive effect to Identification, and (4) positive attitude towards
transgender persons yield positive effect to purchase intention. The result of this
study could be used by transgender persons to market their products via online
social media (e.g. Facebook) as well as to develop relationship that formulate good

attitude and finally increase intention to purchase products from them.
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