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ABSTRACT

Presently, both customer and developer popular use LBS Technology to
develop any application on mobile phone. Example of one famous LBS technology
application is Facebook which adapt the technology when people do Check-In and
share information to friend or public. This research study factors that influence to
location information sharing behavior through the application which focusing on two
sharing types, more exposing (Public, Friend of friends) and less exposing (Friends,
Only me).

Quantitative research is used for this research by survey questionnaire to
328 peoples. Firstly, using 5 analysis factors which relate together as follows, ICT
Literacy, Perceive Risk, Perceive Usefulness, Perceive Ease of Use and Subjective
Norm after that analyse Logistic Regression equation to find The Factors influencing
consumer behavior of Location-Based data Location-Based Service Applications
found that ICT Literacy, Perceive Risk, Perceive Usefulness, Perceive Ease of Use and
Subjective Norm are significant. Result of this research can be used develop the
business in many ways such as Marketing, Strategy, Planning any activity or to scope

target by customer behavior.
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