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ABSTRACT

Currently, social media play an important role in the business and are
likely to continue growing both from the country's infrastructure progress and the
consumers’ habit of online media consumption. It’s enable organizations to use
social media as a channel to communicate with the customers. The small and
medium enterprises have applied using the social media to their business according
to its cost saving. As a researcher, | am interested in the study of various factors that
affect the adoption of using social media in organizations for the small and medium
enterprises including a study of the benefits of using social media to build
relationships with customers. The social media using in this independent study are
Facebook, Twitter, YouTube and Line.

A questionnaire is a research instrument. The samples are the personnel
managers or higher position or officers who are involved in the adoption of social
media in the organization. The data were analyzed quantitatively. The researcher
uses the concept of the theories from the previous studies such as the perceived
usefulness, the perceived ease of use, the perceived competitive pressure, the
resource availability and the experiences of using social media. The other 4 aspects

using to consider are the increase brand awareness, the increase sales and expand
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markets, the cost saving and the understanding and improving communication with
customers.

The results showed that the experience of using social media is the
factors that influence the adoption of using social media the most follow by the
resource availability, the perceived competitive pressure and the perceived
usefulness respectively. From the independent variables, the perceived ease of using
social media does not affect the using social media in the organizations. From the
usefulness of using social media, it was found that social media correlated with the
benefits of sales increasing and customer expanding which is the factor that related
to the use of social media for small and medium enterprises the most, follow by the
understanding and improving communication with customers, the increase brand
awareness and the cost saving respectively. According to this independent study, the
related agencies can use it as a guideline to direct the helping, promoting and
supporting the small and medium enterprises and to develop skills in using social

media entrepreneurs and take advantage of using social media effectively.
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