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ABSTRACT

Sansiri Public Company, LTD implemented Home Service Application
for own Real Estate Residents in 2013 to resolve the matter about missing important
information from Condo service management. The following expected benefit
towards the residents are residents can effectively follow the important information
and any notifications from Condo service management more completely,
conveniently and immediately because they can be able to use the application
by no limit of place and time via smartphone, and they do not waste time on
directly contacting of Condo service management staff at their office. However,
the residents’s usage rate of the application was lower than expected. Therefore,
this research aims to study the factors that Influence Home Service Application
usage. The research conceptual framework was developed from DeLone and McLean
(1992) and DelLone and MclLean (2003) including to IS Success Factors from
Self Service model and Mobile Application.

This study collected data from 165 residents who were experienced in
download and use Home Service application and live in Sansiri Real Estate 59 places,
both in Bangkok and metropolitan, which support service of the application.
The Regression analysis was conducted to examine the relations between the factors

affecting the Sansiri Real Estate residents’ Home Service Application usage.
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The research results show (1): Information quality, System quality, Service quality,
User expectation, extrinsic motivation and User satisfaction have influences
to Intention to use of Home Service application. (2) User expectation effecting on
Intention to use depends on Compatibility with lifestyle. (3) At the same way,
extrinsic motivation effecting to Intention to use depends on Compatibility with
lifestyle.

This result can be applied for any companies to improve and leverage
Self Service System in order to meet customer satisfaction and relevant to different

lifestyle of users.

Keywords: Mobile application, Self Service system, Real Estate, Compatibility with
Lifestyle, User Satisfaction, Intention to use, Extrinsic Motivation, User

Expectation



