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ABSTRACT

This study investigates the barrier factors of the mobile payment
adoption, based on the Innovation Resistance theory. The theory specifies the
reasons why consumers resist innovation, which are usage barrier, value barrier,
perceive risk, tradition barrier, and image barrier. In addition, this study also added 2
factors: perceive cost and ICT literacy, to those barrier factors to explore the factors
affecting three groups of non-adopters: postponement, opposition, and rejection. The
objective is to study the factors which affect three groups of resistant customer and
find the differences between these groups in order to know the barrier factors which
cause the customer to be in different group. This study applied the quantitative
method. Online questionnaires were used to collect data from smart phone or tablet
users in Thailand who did not use mobile payment services. Results indicate that
different groups of non-users are affected by usage barrier, tradition barrier, and

perceive risk, respectively.
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