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ABSTRACT

Nowadays, Thai movie has been prominently categorized in the class of
creative industries supported by the government since it economically represents
one of Thai modern arts to be widespread to the global eyesight. However, the film
production is admittedly the high investment business, resulting that many
filmmakers in Thailand have not gained any profit. There are only few major film
companies in Thailand, most independent film makers often produce one movie and
quit their production after facing the financial failure. Film industry in Thailand, Word-
of-mouth is significant as it brings audiences to movies after hearing a new talk of the
town. The worldwide internet and social networks are illustrations of word-of-mouth
that commonly and successfully uses by showing the trailer as an appetizer.

The purpose of this research is to investigate the effects of electronic
word-of-mouth on the intention of audiences to make the decision watching movies
by applying the theory of reasonable action and electronic word-of-mouth as a
conceptual framework. The conceptual framework consists of four factors are
Perceived Credibility, Perceived Positive Comments/ Reviews, Perceived Quality of
Movie and Perceived Fits to Receiver. The study was a quantitative research by using
400 persons who have been affected from Thai movie's electronic word-of-mouth

within 6 months prior to the survey as a sample of this.
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The results show that perceived fits is the controlled factor that affects
to the intention watching Thai films the most, followed by Perceived Quality of
Movie, Perceived Positive Comments/ Reviews and Perceived Credibility, respectively.
According to the relationship of intention, the positive perspective is the most
requirements for the intention and non-intention groups.

By the results of this research to the Thai film entrepreneurs, these can
be done to be the future marketing plan and enhance the rate of profit, compared
to the total expenditure. The film producer should employ the method of
electronic word-of-mouth inducing the intention. The selectivity of film genre is also

significant to the audiences.
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