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ABSTRACT

The purposes of this study are to investigate the effects of technology
readiness factors, technology acceptance factors, and social influence factors on the
intention to use personal financial planning apps; to study the relationship between
users’ intention to use the apps and their adoption; and to compare the differences
of the app usage intention and behaviors among users in different age groups.

Findings show that perceived ease of use, optimism, perceived
usefulness, and social influence significantly affect the intention to adopt the apps.
The results also support the relationships between the users’ intention and the
adoption of personal financial planning apps. The intention to use the apps of
respondents in various age categories is significantly different. Graduated people who
have worked for more than 5 years have higher intention to apply the personal
financial planning apps than others. They also have higher adoption level for budget
tracking apps and spending/ saving apps than others. However, the adoption of
financial assistant apps and loan calculator apps among samples in different age

groups is similar.
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