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ABSTRACT

Due to the rapid growth of Information Technology, the entertainment
industry has changed its business form into electronic-commerce. Entertainment
digital products have consequently increased higher volume in business in a short
time. In the same way, all these products are illegally copied and shared easily, with
a similar quality to the original one, including many copyright songs, series, and
movies are also pirated. Therefore, this research focuses to study on the factors of
attitude toward piracy (adoration of artist, perceived price, and perceived risk) and
subjective norms that affect to consumers’ intention to pirate which are based on
Theory of Planned Behavior (TPB) framework.

This research has collected the data from those who have pirated the
digital products in Thailand by using online questionnaires to survey 178
respondents. All data are analyzed by using Regression Analysis in order to find the
relationship between the factors. The results of this research indicate that perceived
risk has significant effect on consumers’ attitude toward piracy. In contrast, the
adoration of artist and perceived price has insignificant effect on attitude toward
piracy. Overall, the attitude toward piracy and subjective norms are important factors
affecting the behavioral intention to pirate and consequently impact on the piracy

behavior.
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However, there are only twenty percent explaining that the adoration of
artist, perceived price of the copyright digital products, and perceived risk have an
influence on the digital piracy intention. It could be concluded that, in the future,
several other factors affecting the attitude toward piracy such as the quality of digital
products, internet use behavior, consumers’ lifestyle, and demographics should be
examined to explain why consumers intend to pirate copyright digital products.

In the theoretical evidence, benefits from the results of the research
supported the Theory of Planned Behavior (TPB) that the attitude toward piracy and
subject norms are factors affecting the consumers’ intention to pirate and
continuously impact on piracy behavior. In the business aspect, this research helps
companies in the entertainment industry understand the consumers’ attitude and
consumers’ behavior in copyright piracy. Thus, the problem would be managed and
solved. The effective marketing plan could thoroughly be launched to influence

consumers in purchasing more copyright digital products.
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