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ABSTRACT

This research aims to study the factors affecting the intention to
formulate social media policy in organization by integrating Technology Acceptance
Model, Theory of Planned Behavior and other factors were included into the
research framework i.e. past negative experience, perceived risk, awareness and
readiness. All of these factors were selected based on the relevant empirical studies.
The sample used in this research is a group of people who is manager of information
technology 188 samples in Thailand. As questionnaire was administrated, and data
were collected to test the reliability of each variable with coefficient alpha and test
the hypothesis by using the simple linear regression and multiple linear regression
analysis. Research result showed that perceived usefulness, perceived risk and
attitude has significant positive influence on the intention to formulate social media
policy in organization.

This study provide useful guidelines for organizations to use social media
for the benefit of the business or organizations are allowing employees to use social
media in the workplace. In order to awareness, perceived risk for use social media

and know the benefits from adopting social media policies in organization.
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