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ABSTRACT

This research aims to study the factors affecting the Facebook addiction
on employees through Uses and Gratifications theory (U&G) and including other
factors in the research model i.e. passtime, information seeking and extraversion. All
of these factors were selected based on the relevant empirical studies. The sample
used in this research is a sample group of 300 employees 30 0 in Thailand. As
questionnaire was administrated, and data were collected to test the reliability of
each variable with coefficient alpha and test the hypothesis by using the simple
linear regression and multiple linear regression analysis. Research result showed that
passtime factor has significant positive influence on the Facebook addiction of
employees. Moreover, the result showed that Facebook addiction also effects to
jobs performance and social loneliness. However, Facebook addiction did not effect
to self-esteem.

This study provide useful guidelines for organizations to do an
appropriate social media policy for the organizations to control the excessively use
of social media in the workplace and realize the effects of Facebook addiction such

as low job performance and social loneliness.
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