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Abstract

This research is the lifestyle research and internet banking of Bangkok bank’s
customer. The research used AIO (Activities interest and Opinion) model whiéh was
developed by Wells and Tigert (Plummer, 1974) However, the questionnaires used in
this study for measuring consumer activities interest and opinion about internet and
internet banking behavior of Bangkok bank customer. The questionnaire gathering lots
of information for the literature review about the study of AlO and lifestyle about internet

banking and online shopping which involve AIO model.

Therefore, to segment the internet banking customer of Bangkok bank used
technique of cluster analysis, this method was then employed to perform a natural
'segmentation. The analysis result yielded four groups of Bangkok bank internet banking
customer, which were given the following name the young and modern, The rich.and like

to checked, The Business Woman and The internet man.
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