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Abstract

Communicationchannel through the continuous development of technology.
Communication between groups of people are more diverse. The communication
through social media, thus becoming the communication channel is an important way.
Not just specific interpersonal communication, but communication between politicians
and the public to focus on. This was an important transmission media including
Facebook and most of their research abroad. The results show that the use of Facebook

in the country to campaign against the political significance of the elections as well.

This research aims to study factors that politicians use Facebook to the ad
campaigns that impact in terms include the effect on the perception of political, affecting
attitudes toward politicians being aware about the politics of the people shall be
obtained from the use of Facebook and effect to the intent of the election. By the Survey
Research storing data from an online survey of 200 sets of samples with an interest in
politics from whom use Facebook everyday and also interested to see Facebook of
politicians. By age 18 years, and the findings presented by Factor Analysis and

Regression Analysis (Regression) to conduct research into the objectives laid down.

The results showed that elevating the political awareness which affected the use
of Facebook by politicians and make a positive impact on the willingness of the people
in the election of politicians who use Facebook to attitudes toward political change but
the attitude and awareness of the political factors do not affect the intent of the election

significantly.

So politicians or persons to use Facebook for advertising in political campaigns
to increase public awareness and actions affect the perceptions and attitudes change
as well. In order to communicatethrough new communication channel gain more

benefits and the most advantages.



	5402037260_นภัส-1
	5402037260_นภัส-2

