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ABSTRACT

This research studied the factors affecting the intention to reuse mutual
funds through selling agent website, by using the Information System success model
of Delone & Mclean (2003) and the dimension of the System quality standard ISO /
IEC 9126, which consists of five dimensions including Functionality, Reliability,
Usability, Efficiency and Portability, combined with Commitment - Trust Theory of
Relationship Marketing to develop a research framework.

This research is a quantitative research, using online surveys as a tool to
collect data from the target group, which are people who have used mutual funds
selling agent website.

The results showed that a variety of mutual funds products sold through
selling agent website and selling agent website quality determined by the
dimensions of ISO / IEC 9126 are factors that affect the users satisfaction of the
Website. Furthermore, user satisfaction of selling agent website is not only affecting
the intention to reuse selling agent website, but also a factor that encourage the
trust of the user, which is also an important factor that affect the intention to reuse

selling agent website. Therefore, to encourage users to reuse selling agent website,
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service providers should to value website quality, trust and a broad range of
products.

In practice, companies that engaged in the trading mutual funds unit,
both financial and non-financial institutions can use these findings as a lead to
develop better selling agent website, by improving the quality of website sales even
further In terms of Functionality, Reliability, Usability, Efficiency and Portability. Also,
accelerate and build relationships with institutional investors in the fund
management companies and encourage them to sell more products through the
website, in order to increase the range of mutual fund products sold through the
website. As a result, users will be more satisfied. And reuse selling agent website

again.
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