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Abstract 

 

The objectives of this research are to study the awareness of the privacy in 

using Facebook, trust that affects the level of disclosure and the level of disclosure of 

personal information on Facebook. 

This research uses Protection Motivation Theory, Theory of Planned Behavior, 

Johari Window Theory, Communication Privacy Management Theory and Restricted 

Access/ Limited Control to develop a conceptual framework. The data was gathered by 

using online questionnaires on Facebook. There are 230 respondents participating in 

this research. The data were analyzed by using Regression Analysis to determine the 

relationship between independent variables and dependent variables via SPSS Statistic 

Software 

The research results indicate that Facebook users will disclose less personal 

information when they aware of the threat or experience terribly feedback from disclosing 

their personal information. In addition the level of disclosure of privacy information 

depends on the level of their trust.  

The benefit of this research is to promote the disclosure of bad experience 

of Facebook users in revealing personal information on Facebook. Moreover this research 

can also guide the organization to create a campaign by supporting their staffs to expose 

their positive attitude toward the organization in order to build organization reputation. 

In addition, businesses should reinforce the trust so that Facebook users will disclose 

more personal information. These disclosure will benefit the business on selling products 

through Facebook because they can see customers or Facebook users’ attitudes toward 

the organization, or know their customers’ personality, or contents towards the products. 
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