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Abstract

This research aims to study the factors that affect the intention to use e-books in
Thailand by integrating factors of personality Extraversion, Conscientiousness and
Perceived enjoyment to the technology acceptance model (TAM).The sample used in
this research is a group of people who have used an electronic book aged between 16-
35 years old 250 samples in Bangkok. An online survey was administrated, and data
were collected to test the reliability of each variable with coefficient alpha and test the
hypothesis by using the simple regression and multiple regression analysis. Research
results showed that Extraversion, perceived ease of use and perceived enjoyment has
significant positive influence on the intention to use electronic books in Thailand. While
Conscientiousness and perceived usefulness affect the intention to use electronic books
slightly.

This study provides useful guidelines to those who are in the book
industry whether entrepreneurs, application developers and publisher or supplier. In
order to understand the factors that affects the intention to use e-books especially
Extraversion, perceived ease of use and perceived enjoyment and lead to the
consideration of business approach to create a marketing strategy and to develop

electronic books with proper functions properly for e-book users in Thailand.
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