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Abstract

The use of mobile payment is increasing and. Near Field Communication
(NFC) is one of the technologies which enable mobile payment, and the use of mobile
payment with the technology is gaining higher acceptance in several developed
countries. However, in Thailand mobile payment using NFC is still in its early stage.

Acceptance rate during the beta launch was low.

This research, therefore, set to understand why mobile payment using NFC
technology is not popular and how to encourage the use of mobile payment by using

NFC technology.

This research collected data using in-depth interview and divided samples
into three groups: mobile network providers, stores, and users of mobile services in

Thailand. Within-case analysis and cross- case analysis was conducted.

Research findings suggest that commercial stores and consumers were not
well aware of mobile payment enabled by NFC technology, and mobile network
operators have not invested much in the beta launch to reach appropriate scale that can
create impacts. Therefore, to encourage the use of mobile payment enabled by NFC,
mobile network providers need to educate both commercial stores and users. In
addition, technical services, such as system installation and maintenance, are of
important to the stores. From the customers’ point of view, promotions, for example 5%

discount when pay by mobile payment, will help attract more users.
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