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Abstract

It is undeniable that Facebook activity in Thailand leapfrog continually
nowadays with more than 14 million consumers. Facebook has become one of the most
famous social networks. Business creates Fan page to communicate or share files and
information with their customers/consumers. In addition, marketing solution employed by
business to approach their customers effectively, is creating the marketing campaign
via Facebook application.

This research employed conjoint analysis to identify working-age consumers’
preferences in marketing campaign utilizing Facebook application. The type and value
of prize, a chance to win, recommendation from friend, brand, advertising tag line,
design, pleasure, procedure, and frequency use, are the ten basic attributes derived
from in-depth interview with 3 gurus, 15 consumers and literature reviews. Final
attributes derived from letting participants rate 1-10 score to each provided attributes
based on their preferences. Then the top four attributes with the highest rating score
were chosen.

The final attributes and their levels selected to run the full concept card
approach are the prize’s value, a chance to win, prize’s type, and pleasure. Each
attribute has three levels to minimize the number of combinations. Therefore, there are
81 possible combinations (3x3x3x3) in a full-factorial design to be evaluated, and was
minimized by SPSS conjoint analysis program to the minimal of 22 cases. The data was
collected from online questionnaire of 204 working-age consumers, who attend any
marketing campaign on Facebook application at least once. The highest utility indicated
that the most preferable campaign on Facebook application must offer prize with at least
Baht 10,000 and have at least 50 % of chance to win the prize.

Marketers or campaign organizations who want to generate Facebook
application can have the insight concerning the consumers’ preferences and finally
create the most proper campaign according to consumers’ behavior. Moreover,

campaign can also be customized to suit companies’ target consumers. For examples,
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if companies want their target consumers to frequently play the application, they will

create applications with high chance to win, on the opposite, they focus on prize’s value.
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