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Abstract

Nowadays, the world has become a complete online society. Websites are used
as a media for the searching of organization personnel. Job search via the Internet has
become another highly popular channel for recruitment. However, the problem is
recruitment process consumes a great deal of money in posting jobs online in job search
websites while their returns are not worthwhile. Therefore, this research aims to study
factors which influence people’s intention to apply for jobs via job search websites by
analyzing indirect effect of recruitment messages in terms of directness, relationship and
reflection on organizations’ values through a mediator, which is the perception of person-
organization fit according to the concept of “Attraction-Selection-Attrition.”(ASA Model)
Moreover, this research also focuses on studying indirect influence of website usability
and trust toward websites through a mediator, which is the attitude toward job search
websites according to the theory of reasoned action (TRA) developed by Delafrooz,
Paim, & Khatibi in 2011. This study is a survey research which used the questionnaire
that had been developed from previous research studies as a tool to collect data from a
sample of 382 people who were looking for new jobs and were using job search
websites as a tool to apply for jobs. Factor analysis was used as an analysis tool in this

study by using principle axis factoring extraction and varimax rotation.

The findings of the research revealed that the three significant aspects in
recruitment messages had an indirect influence on the intention to apply for jobs via job
search websites whereas the perception of person-organization fit is a mediator which
caused the intention to apply for jobs via job search websites. Website usability and trust
toward websites also had an indirect influence on the intention to apply for jobs via job
search websites whereas the attitude toward job search websites is a mediator which

caused the intention to apply for jobs via job search websites.
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